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DETAILED ACTION 

1. Claims 1-132 have been examined. 

Claim Objections 

2. Claims 29, 73 and 1 17 are objected to because of the following informalities: In 
lines 1-2, the claims recite "are be placed" in lines 1-2. For the purpose of 
expeditious prosecution, examiner has assumed that the intended claim language 
should be "are to be placed" in lines 1-2, and examined the claims in this context. 
Appropriate correction is required. 

Claim Rejections - 35 USC § 112 

3. The following is a quotation of the second paragraph of 35 U.S.C. 1 12: 

The specification shall conclude with one or more claims particularly pointing out and distinctly 
claiming the subject matter which the applicant regards as his invention. 

4. Claims 18-21, 30-33, 62-65, 74-77, 106-109, and 118-121 are rejected under 35 
U.S.C. 112, second paragraph, as being indefinite for failing to particularly point out and 
distinctly claim the subject matter which applicant regards as the invention. 

Claims 18-21 , 62-65, and 106-109 each recite the limitation "the criteria" in line 
1 . There is insufficient antecedent basis for this limitation in the claim. Correction is 
required. 

Claims 30-33, 74-77, and 1 18-121 each recite the limitation "the requested 
category " in lines 1-2. There is insufficient antecedent basis for this limitation in the 
claim. Correction is required. 
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Claim Rejections - 35 USC § 102 

5. The following is a quotation of the appropriate paragraphs of 35 U.S.C. 102 that 
form the basis for the rejections under this section made in this Office action: 

A person shall be entitled to a patent unless - 

(e) the invention was described in (1) an application for patent, published under section 122(b), by 
another filed in the United States before the invention by the applicant for patent or (2) a patent 
granted on an application for patent by another filed in the United States before the invention by the 
applicant for patent, except that an international application filed under the treaty defined in section 
351(a) shall have the effects for purposes of this subsection of an application filed in the United States 
only if the international application designated the United States and was published under Article 21(2) 
of such treaty in the English language. 

6. Claims 1-10, 11-13, 15-17, 22-27, 29, 34-57, 59-61, 66-71, 73, 78-102, 103-105, 
110-115, 117, 122-132 are rejected under 35 U.S.C. 102(e) as being anticipated by 
Conklin et al. (U.S. Patent No. 6,141 ,653). 

Claims 1 , 45, 89: Conklin et al. teaches: 

registering, by a matchmaker, with at least one of a plurality of directory 
services (col. 17 lines 14-34); 

receiving, at a matchmaker, advertisements from a plurality of vendor agents 
(fig. 1g [50]), 

the plurality of vendor agents obtained the identity and contact information of 
the matchmaker from the at least one of a plurality of directory services (col. 17 lines 
14-34); 

the advertisements comprise an informational format designated by the 
matchmaker (col. 27 line 35 - col. 28 line 36); 
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obtaining, by a consumer agent, the identity and the contact information about 
the matchmaker from the at least one directory service (col. 17 lines 14-34) as inferred 
by the use of the Internet by the matchmaker; 

receiving, at the consumer agent, a consumer agent selected list of 
advertisements from the matchmaker, wherein the each advertisement in the selected 
list of advertisements match criteria specified by the consumer agent (col. 13 lines 12- 
41); 

sending, from the consumer agent, a request for a quote to one or more of the 
vendor agents corresponding to advertisements in the consumer agent selected list of 
advertisements (col. 20 lines 24-34); and 

receiving, by the consumer agent, responses from the one or more vendor 
agents (col. 19 lines 15-57). 

Claims 2, 37, 46, 81 , 90, 1 25: Conklin et al. teaches completing a purchase of a 
product from a selected one of the one or more vendor agents replying with an offer for 
sale (col. 19 line 14 - col. 24 line 41 ). 

Claims 3, 47, 92: Conklin et al. teaches the consumer agent selected list of 
advertisements is provided to the consumer agent for a fee (col. 24 lines 45-63). 
Claims 4, 48, 92: Conklin et al. teaches the fee includes a subscription fee to the 
matchmaker service (col. 24 lines 45-63). 
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Claims 5, 49, 93: Conklin et al. teaches the fee includes a fee per list of 
advertisements provided to the consumer agent by the matchmaker (col. 24 lines 45- 
63), which is encompassed by the teaching of a one-time service for a fee. 
Claims 6, 50, 94: Conklin et al. teaches the matchmaker charges a fee to each of 
the plurality of vendor agents for listing the advertisements with the matchmaker 
service (col. 24 lines 45-63), which is encompassed by the teaching of the present 
invention could be operated as a one-time service for a fee as well as an ongoing 
systems. In either case, the costs of the system's fees are likely to be dwarfed by the 
costs the users would otherwise have incurred if they had to create their own Websites 
and mechanisms. 

Claims 7, 51, 95: Conklin et al. teaches the fee includes a subscription fee (col. 24 
lines 45-63). 

Claims 8, 52, 96: Conklin et al. teaches the fee includes a fee per advertisement 
listed with the matchmaker (col. 24 lines 45-63). 

Claims 9, 53, 97: Conklin et al. teaches: 

listing a matchmaking service with one or more of a plurality of directory 
services, wherein each of the plurality of directory services contains contact 
information for matchmaking services (col. 17 lines 14-34); 

receiving and carrying advertisements from one or more vendor agents (col. 30 
lines 13-20), 
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the one or more vendor agents locate the matchmaking service using the one 
or more of a plurality of directory services with which the matchmaking service is listed 
(col. 17 lines 14-34); 

the advertisements conform to a format dictated by the matchmaking service 
(col. 27 line 35 - col. 28 line 36); and 

responsive to a request from a consumer agent, providing a consumer agent 
with vendor information (col. 19 lines 15-57). 

Claims 10, 54, 98: Conklin et al. teaches organizing the advertisements into 
categories (col. 30 lines 9-20). 

Claims 1 1 , 55, 99: Conklin et al. teaches the vendor information includes vendors 
listings (col. 30 lines 9-20). 

Claims 12, 56, 100: Conklin et al. teaches the vendor information includes 
information about available products (col. 14 line 66 - col. 15 line 6). 
Claims 13, 57, 101: Conklin et al. teaches the available products include goods 
(col. 15 lines 14-17). 

Claims 15, 59, 103: Conklin et al. teaches the vendor information includes 
contact information for vendors (fig. 9 [605, 610, 615]). 

Claims 16, 60, 104: Conklin et al. teaches the contact information is provided 
for a fee (col. 24 lines 58-63), as encompassed by the teaching the present invention 
could be operated as a one-time service for a fee. 
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Claims 17, 61, 105: Conklin et al. teaches the vendor information includes a 
list of advertisements matching criteria supplied by the consumer (col. 13 lines 12- 
41). 

Claims 22, 66, 110: Conklin et al. teaches a fee is charged to the consumer 
agent for providing the list of advertisements sent to the consumer agent (col. 24 lines 
45-63). 

Claims 23, 67, 111: Conklin et al. teaches the fee includes a subscription fee to 
the matchmaker service (col. 24 lines 45-63). 

Claims 24, 68, 112: Conklin et al. teaches the fee includes a fee per list 
provided by the matchmaker (col. 24 lines 45-63). 

Claims 25, 69, 113: Conklin et al. teaches a fee is charged to the vendor 
agents for carrying the advertisements (Abstract). 

Claims 26, 70, 1 14: Conklin et al. teaches the fee includes a subscription fee 
(col. 24 lines 45-63). 

Claims 27, 71 , 115: Conklin et al. teaches the fee includes a fee per 
advertisement listed with the matchmaker (col. 24 lines 45-63). 
Claims 29, 73, 1 1 7: Conklin et al. teaches some of the advertisements are to 
be placed in a position of prominence within a category list in response to receipt of 
a payment of a premium fee (Abstract). 



Claims 34, 78, 122: 



Conklin et al. teaches: 



Application/Control Number: 09/821 ,281 Page 8 

Art Unit: 3625 

finding contact information for one or more matchmakers from a directory 
service (col. 17 lines 14-34) as inferred by the use if the Internet by the matchmaker; 
and 

requesting and receiving from at least one matchmaker a vendor information for 
a particular category of products (col. 13 lines 12-41). 

Claims 35, 79, 123: Conklin et al. teaches the vendor information includes 
contact information for each vendor (fig. 9 [605, 610, 615]). 

Claims 36, 80, 124: Conklin et al. teaches requesting a quote from one or more 
vendors on the list of vendors (col. 20 lines 24-34). 

Claims 37, 81 , 1 25: Conklin et al. teaches completing a purchase for a product 
with a selected one of the vendors supplying a quote for the product (col. 19 line 14 - 
col. 24 line 41). 

Claims 38, 82, 1 26: Conklin et al. teaches the list of vendors for a particular 

category of products requested by the consumer agent is selected after a search of 

available product categories from the matchmaker (col. 32 lines 8-16). 

Claims 39, 83, 1 27 Conklin et al. teaches the list of vendors for a particular category 

of products requested by the consumer agent is selected after browsing a listing of 

categories available from the matchmaker (col. 32 lines 8-16). 

Claims 40, 84, 1 28: Conklin et al. teaches the list of vendors for a particular 

category of products requested by the consumer agent is selected using at least one 

keyword search term (fig. 29 [S01 , S03, S06]). 



Application/Control Number: 09/821,281 
Art Unit: 3625 



Page 9 



Claims 41 ,85, 129: 



Conklin et al. teaches the list of vendors for a particular 



category of products requested by the consumer agent is selected based on a 
similarity to a selected listing (fig. 29 [S01, S03, S06]). 



identifying a matchmaker using at least one of a plurality of directory services 
containing contact information for one or more matchmakers, wherein at least one 
directory service contains a different set of matchmakers from at least one other 
directory service (Abstract; col. 10 lines 23-33); 

contacting the matchmaker and obtaining advertisement content and format 
requirements (col. 20 lines 5-23); 

creating an advertisement complying with advertisement content and format 
requirements for the matchmaker (col. 20 lines 5-23); and 

providing the advertisement to the matchmaker (col. 20 lines 5-23). 

Claims 43, 87, 1 31 : Conklin et al. teaches providing the matchmaker with a 
preferred presentation of the advertisement (col. 20 lines 5-23), in the context of as 
uploading product catalogs, customizing the Website from time to time, and similar 
processing. 

Claims 44, 88, 132: Conklin et al. teaches the preferred presentation of the 
advertisement comprises a preferred placement of the advertisement in a list of 
advertisements provided to consumer agents (col. 22 line 40 - col. 23 line 9). 



Claims 42,86, 130: 



Conklin et al. teaches: 
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Claim Rejections - 35 USC § 103 

7. The following is a quotation of 35 U.S.C. 103(a) which forms the basis for all 
obviousness rejections set forth in this Office action: 

(a) A patent may not be obtained though the invention is not identically disclosed or described as set 
forth in section 102 of this title, if the differences between the subject matter sought to be patented and 
the prior art are such that the subject matter as a whole would have been obvious at the time the 
invention was made to a person having ordinary skill in the art to which said subject matter pertains. 
Patentability shall not be negatived by the manner in which the invention was made. 

8. This application currently names joint inventors. In considering patentability of 
the claims under 35 U.S.C. 103(a), the examiner presumes that the subject matter of 
the various claims was commonly owned at the time any inventions covered therein 
were made absent any evidence to the contrary. Applicant is advised of the obligation 
under 37 CFR 1 .56 to point out the inventor and invention dates of each claim that was 
not commonly owned at the time a later invention was made in order for the examiner to 
consider the applicability of 35 U.S.C. 103(c) and potential 35 U.S.C. 102(e), (f) or(g) 
prior art under 35 U.S.C. 103(a). 

9. Claims 14, 28, 58, 72, 102, and 116 are rejected under 35 U.S.C. 103(a) as 
being unpatentable over Conklin et al., as applied to claims 9, 53 and 97 above, and 
further in view of Official Notice. 

Claims 14, 58, 102: Conklin et al. does not explicitly teach the available 
products include services. However, Official Notice is taken that it was old and well 
known in the art at the time the invention was made that products for sale includes 
services from sellers, e.g., delivery services, maintenance services, information 
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services, and others. Therefore, it would have been obvious to one skilled in the art 
at the time the invention was made to modify the teaching of Conklin et al. to 
explicitly teach the available products include services, as taught by old and well 
known art, for the motivation of matching consumers with vendors for the sell of 
services to buyers. 

Claims 28, 72, 116: Conklin et al. does not explicitly teach the advertisements 
are carried for a limited time. However, Official Notice is taken that it was old and 
well known in the art at the time the invention was made that advertisements 
generally have an active lifetime for presentation to users. Advertisements become 
old and/or obsolete over time due to, e.g., changing business priorities and 
conditions. What may have been a current offer yesterday may be void tomorrow 
due to changing business conditions, e.g., the advertised product is sold out. 
Therefore, it would have been obvious to one skilled in the art at the time the 
invention was made to modify the teaching of Conklin et al. to explicitly teach the 
advertisements are carried for a limited time, as taught by old and well known art, for 
the motivation of matching consumers with vendors for the sell of products to buyers 
and influencing buyers to make purchases 

Conclusion 

10. The prior art made of record and not relied upon is considered pertinent to 
applicant's disclosure. Prior art includes: 
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Alberts (U.S. Patent no. 5,937,392) that teaches an Internet advertising system 
having a database, a controller, and an ad server operating as part of a web server. 
The database has advertising campaign information, including identification information 
and frequency information for how often the ad is to be served. The ad server uses the 
campaign information from the database to control the relative ratios of serving ads, the 
distribution of ads throughout the day, and any triggering mechanisms for controlling 
what ads are served. 

Thorner et al. (U.S. Patent No. 6,463,443) that teaches, for directory services for 
telecommunication, a data network, a terminal connected to the data network, at least 
one database in the data network, and a device for interactive communication between 
the terminal and the network regarding the database are provided. The database 
includes catalogue data regarding subject information about 

persons/families/companies, so that catalogue searches using different search criteria 
can be done. The desired information and adequate search criteria may be asked for 
from the terminal. The search is performed, and the desired catalogue data is 
presented visually on a display of the terminal asking for the subject information. 

1 1 . Any inquiry concerning this communication or earlier communications from the 
examiner should be directed to Forest Thompson Jr. whose telephone number is (703) 
306-5449. The examiner can normally be reached on 6:30 AM-3:30 PM. 
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If attempts to reach the examiner by telephone are unsuccessful, the examiner's 
supervisor, Vincent Millin can be reached on (703) 308-1065. The fax phone number 
for the organization where this application or proceeding is assigned is 703-872-9306. 

Information regarding the status of an application may be obtained from the 
Patent Application Information Retrieval (PAIR) system. Status information for 
published applications may be obtained from either Private PAIR or Public PAIR. 
Status information for unpublished applications is available through Private PAIR only. 
For more information about the PAIR system, see http://pair-direct.uspto.gov. Should 
you have questions on access to the Private PAIR system, contact the Electronic 
Business Center (EBC) at 866-217-9197 (toll-free). 



FT r J 
06/16/2004 




